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ISSUE

Information on RT’s “See It – Hear It – Report It” safety and security public awareness campaign.

RECOMMENDED ACTION

None, information item only.

FISCAL IMPACT

None.

DISCUSSION

RT recently launched a safety and security public awareness campaign called “See It – Hear It –
Report It.” The campaign’s aim is to encourage RT passengers to be vigilant in recognizing and
reporting crime as well as possible terrorist activity.

Despite better training and advanced technology, one of the strongest weapons RT and law
enforcement have to combat crime and terrorist activity is the constant attention of our
passengers.

How can someone recognize a suspicious package or spot suspicious activity? What should they
do if they did? How can someone keep themselves from being targeted by criminals while using
transit? Using a comic novel theme, campaign messages will answer these questions and more,
enhancing the safety and security of the entire bus and light rail system by creating heightened
awareness.

The campaign also features a new dedicated phone and text tip line for reporting non-emergency
crime or suspicious activity to RT Police. Reports can be called in to 916-556-0275 or sent by text
to 67283. Text messages must begin with sacrt followed by a space and then the message. RT
security officers will receive the information and forward it to the appropriate authority for follow-
up.

Detailed information about the campaign can be found at www.sacrt.com, including the “See It –
Hear It – Report It” brochure in English, Spanish, Russian and Chinese.

Attachment 1 includes examples of the messages being distributed to the public through print
brochures and advertisements in RT vehicles and properties, a campaign website, an
informational video and face-to-face outreach by RT staff and officers.
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